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SUBJECT:  ABSM 101 PRINCIPLES OF MARKETING I
SEMESTER: SPRING 2010
Assignment Topics
INSTRUCTIONS TO CANDIDATES:

Students are expected to work on both assignment topics. Make sure you follow all the instructions given below.

Topic 1
Title: A Company’s Microenvironment
Identify and briefly explain the six micro-environmental forces, which are close to a company and affect its ability to serve its customers. 
Topic 2 

Title: A Business Profile
Think of an existing company (e.g. developing or any other company), preferably a large one, and write a report in which you should include the following:

(a) A description of the business and its nature of activities (i.e. nature of products) and a brief overview of its history (not more than a page).
(b) An analysis of the company’s target market – targeted customers.

(c) A reference to the company’s main competitors and to the intensity of competition that exists in the specific industry, and an explanation of the competitive products/services offered.
(d) A reference to the main resources needed by the proposed company to produce its goods or/and services.

General Notes:

· The students will work in pairs.

· Each pair must deal with a different company. 
· Reports should be submitted by the 3rd week of April 2010. Late submissions will be penalized with the rate of 5% per day.
· All assignments should be typed. Marks will be awarded for neat presentation of academic standards.  

· A list of references for all the sources should be provided.
Note: Both students in each pair should contribute equally to the preparation of the report. Depending on the contribution of each student the appropriate grade will be assigned.

